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August 23,2007 

Kevin J. Martin, Chairman 
Federal Communications Commission 
445 12th Street SW, Room: 8-B201 
Washington, DC 20554 

Chairman Martin, 

I am writing this letter in hopes that you will personally read it and understand my 
dilemma as a minority broadcaster in the United States. I will try to be brief in my 
delivery. 

My name is Damell Washington. I have over 24 years of experience in television 
broadcasting. I am living in Great Falls, Montana where 1 acquired my first television 
station in November of 2004. Very briefly, my background in this business started when 
I was but a teenager at the age of 12 working as a janitor at KTUL-TV in Tulsa, 
Oklahoma. My Dad decided to take on several pad time jobs to keep his family fed due 
to layoffs at a major aircraft company there. 

From there, I was able to go through college and earn a degree from Kansas State 
University in Broadcast Joumalism in 1978. I put myself through school with an athletic 
scholarship in track & field. Upon graduation, 1 retumed to Tulsa where I was fortunate 
enough to begin working at tbe same station and was able to work my way up through the 
ranks to a sales position. This was indeed a big accomplishment for a young Black man 
in Tulsa and I was more grateful than ever for the opportunity. 

However, as my competitive nature would take over, I wanted to achieve more in life 
than that of just being a sales person. I wanted to make good on the opportunity that was 
given to me. Therefore, sought out and worked my way up through several sales 
management and operations positions that led me to trying to develop a vision of owning 
and developing my own broadcast operations company called Destiny Communications, 
LLC. 

This achievement came after several tough personal and financial sacrifices that finally 
led to reality of the development of this company. After I left a company in Wichita, 
Kansas in August of 2000, I decided to stop building companies for others and try to 
build one for myself. I would eventually lose my home, spend all of my savings and 
retirement and finally take on lower paying positions to just try and keep the bills paid. 
But, after a ton of research on financing, buying & developing television stations, 
consultation after consultation with attorneys and following steps in a book called "How 
to Buy a Broadcast Station" by Envin Krasnow, (my current FCC Attorney), I was able 
to put together the financing to purchase this small station in h t  Fails, Montana. It 
was certainly not the area or start that I envisioned, but, it was a start. 
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I feel as though I’ve done something with my life but, certainly have a long haul to go 
before 1 can call this a success! 

Here is a problem that seems to be an ongoing issue with my company. Since the start of 
this venture, I have been hit with slanderous FCC filings and obstacles from a competitor 
in the market. Cordillera Communications has constantly filed again and again against 
my company stating that I am controlled by the past owner of this station. I write to you 
because it has caused us undue operational issues and it continues to build up attorney 
fees for my company and others. Cordillera owns the dominant station in this market as 
well as several others in the state. Obviously, since they have been allowed by the FCC 
to hold several licenses in other markets, their main objective is to run my company out 
of the market and become the holder of other network affiliations. And frankly, 
Chairman Martin, I don’t understand all of the legal workings of the FCC but, I am a 
stand alone operation just hying desperately to build a company that will serve local 
viewers in this market and hopefully one day, a few others. 

But, this has turned into harassment! And, obviously, the current FCC ownership and 
operating rules allows this kind of thing to happen to smaller operators all the time. I 
don’t understand why the FCC does not do something to help build diversity in 
ownership with our industry and why there are des in place that don’t defend any small 
operator from getting “pounced on” by larger operators. After all, it is the smaller 
operators who have developed the largest ideas in media for our country. (Le., Ted 
Turner) 

So, 1 guess my one request in this letter is that you and the FCC give minority operators a 
chance to be a part of this great industry by giving us a “level playing field” policy in 
development of ownership. It is already a known fact that the largest obstacle for 
minority ownership today is the lack of financing available just because of o u  skin color. 
The second largest obstacle is larger broadcasters trying to disable companies like mine 
by running them out of business and manipulating FCC rules and filings. 

Very simply, why not develop fundig adjustments (similar to the PAST minority tax 
certificates program) that will enhance the opportunities for both parties. Some type of 
program of this manner may cease the harassment from some larger operators and give us 
an opportunity to just build new companies that will be good for the industry of 
broadcasting, thus serving the public that much better. 

P.S. Anything you could do to stop the harassment from Cordillera would certainly help 
as well. 

118 d* SI. sourh - CmoI Fails. MTS9401 Ph: 4067614b?6 - Fa:  406-454-3184 



EX PARTE OR LATE $LED 

- 

(609) 896-2196 
wchver@,veriwn.net i 

i 

! c:uI; : :: 

August 26,2007 

Commissioner Michael J. Coops 
Federal Communications Commission 
445 12 Street, SW 
Washington DC 20554 

RE: FM- Serving the Public Interest or skimming off the 18-35 year old market? 

Dear Commissioner Coops, 

Thank you for your thoughtful conversation on Bill Moyers Journal Friday night, 

1 came across an article in this morning's (Trenton NJ) Times newspaper, which I 
thought would be of interest. 

Apparently, the Public Interest served by FM radio is limited to the interests of the 18 to 
35 year old market and even a group as powerful as Disney can't modify that! 

Enc. 
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Cyrus and Aly and AJ have found 

Not the 'age' of radio 
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